Marketing Questionnaire

A clear and detailed proposal is essential in order for us to determine the best publishing venue for your book—whether it is published as an IFPRI book or by a third-party publisher.  It will also help ensure that the publication process, marketing approach, and final product match what you’re seeking for your book. Please provide detailed responses below and return this questionnaire to Editorial Services. Thank you.

1. Name(s) of all authors:


2. Project title and description:










3. Market: Give specific examples of comparable and competitive titles on the market. Describe their strengths and weaknesses and how your book will build on or veer away from them. 















4. Competition: How will your book be different? Describe these differences and their relevance.






5. Audience: Will readers of this book be specialists in a particular field? If so, how large is that pool of specialists (to the best of your knowledge)?
i. Could the subject matter be broadened in scope in order to appeal to a larger scholarly or professional audience? 
ii. Could the subject matter be made to appeal to readers in other regions of the world?












b. Is there a possibility of university course adoption for this book as either a primary text or as supplemental material? 
i. If so, what types of courses should be targeted?
ii. List universities, associations, or institutes where such courses are offered.










6. Publisher: What is the preferred publisher? _______________________________

a. University press or similar academic publisher? If so, please understand that it may take up to a year for your book to be published, and it will be available only for purchase through the publisher. IFPRI will not be able to place it online for roughly five years, and readers will not have access individual chapters.

b. IFPRI? If so, your book will be ready sooner, and will be accessible to a wider audience because it can be downloaded for free (by individual chapter and as a whole) or ordered via Amazon.com’s relatively inexpensive print-on-demand service. This may be a preferred option for developing-country markets, and for students/academics.
